2020. 3

B 1294

BREEE S|

K B4R UL T Y E RS

BEF FWH R

H E RPagitAsrArEnRE AXKENREERABEAFPMANASILIL (28 W H
R PEF A P B INRERB L TIAN, AT L @mFWHIARIAF 5 B3GR AHFE
BAPEAERRES AXLERFR P SGMEMAN AR L BEEBBER P SRR 54 @ &R0
BfEAragsaaeanBHEnraf, A8 7T =4 ENE HIE S EF EfelEF %L
A 58 A, @EiRit g P B A P AR AR 0 A A &R LR T B OR R 89 = kit o
AR FoRERBIET AR EANI, GaEHOA P RB 5 FLRE0ERN, TRARRE
BABEAB S ik E kb mci, B3, k4, AE K39,

X RMpath K&E HEESBE HERS

Research on User Portrait of Smart Library from the Perspective of Big Data
Liao Yunping Lu Mingfang Yang Siluo

Abstract: User Portrait is a virtual representation of target users and a powerful tool for user research of smart
library in the era of big data. At present, the understanding of user portrait in the domestic library community is
not so comprehensive and in-depth. In order to form a comprehensive and clear understanding of user portrait
and better serve the construction of smart library, on the basis of clarifying the related concepts of user portrait,
this paper puts forward that user portrait of smart library can be divided into design-oriented library user portrait
and marketing-oriented library user portrait, and introduces the differences and relations of the connotation,
characteristics, creation methods and steps between them. Design—oriented user portrait, which embeds user
characteristics into unique personas and takes root in the product design of team members, is conducive to
smart library product optimization and service innovation; marketing-oriented user portrait, combined with rec-
ommendation algorithm, can complete the accurate matching of“books” and“readers” in smart library. 3 figs. 4
tabs. 39 refs.
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