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Research on Service Marketing Strategies of “ National Digital

Culture Website”

——— Based on the Marketing Theory of 7Ps
Dai Yanqging Wang Lu
Abstract; This paper analyzes the service marketing strategies of the National Digital Culture Website from the
diversification of product marketing, public marketing price, diversified marketing channels, promotional activ-
ities based on the brand image, relationship marketing based on the information interactive, online and offline
marketing and process marketing based on users’ experience, which are all based on the Marketing Theories of
7Ps. The National Digital Culture Website still has strong substitutability of service products and lack of appli-
cability; the online tangible display lacks attraction; the service provider is single and the service marketing
force is not enough. This article proposes that the National Digital Culture Website should adhere to improve re-
source construction, enhance the applicability of service products; optimize website portal design, enhance user
experience ; improve service marketing approach, strengthen user viscosity; build a one—stop website, set up
the marketing team. 24 refs.
Keywords: Public Digital Culture Service; National Digital Culture Website; Service Marketing; The Market-
ing Theory of 7Ps
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